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Dutch Lady Milk Industries Berhad records strong 

financial results in 2021 despite continuous challenges 

 
PETALING JAYA, 25 May 2022: Dutch Lady Milk Industries Berhad (DLMI), at 

the company’s 59th Annual General Meeting (AGM) today, registered its 2021 

revenue totalling RM1.13 billion, a three percent increase from 2020, including 

RM284.5 million in profit before tax.  

 

Managing Director Ramjeet Kaur Virik said, “We are pleased to report our 

encouraging financial results in a very tough and competitive environment in 

2021. This is mainly due to our strong purpose and brands, commercial execution 

and strategy as well as ability to meet consumer demand. Despite the 

unprecedented cost headwinds and global supply chain challenges, we posted 

strong operational profit improvement on the back of topline growth, Revenue 

Growth Management and a strong focus on being cost-prudent,” Ramjeet said.   

 

She added, “Including the land sale of our existing manufacturing facility in 

Petaling Jaya, we have been able to post impressive financial results. Proceeds 

from the land sale will be used to fund the construction of our new manufacturing 

facility in Techpark at Bandar Enstek, Negeri Sembilan.  

 

The market remains volatile and is subject to various domestic and global 

uncertainties, foreign exchange rate fluctuations and potential regulatory 

changes. Global dairy prices are at historically high levels and are expected to 

remain this way for the rest of 2022, resulting in unprecedented inflationary 

headwinds. 

 

DLMI will stay focused on its Purpose of ‘Nourishing Our Planet and People 

in Every Stage of Life’. To drive this purpose, healthy gross margins are 

essential for DLMI to continue to invest in its brands and people. DLMI and the  
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iconic Dutch Lady brand have been ever-present in Malaysian households for 

multi-generations since 1963 and with a wide range of popular and innovative 

products, is set to nourish new generations of Malaysians well into the future. 

 

Leadership is the foundation of success in any organisation and with this in mind, 

DLMI has strategically embedded the 4Ps philosophy into its daily operations - 

Purpose, People, Performance and Potential.  

 

Ramjeet said the Purpose of DLMI has been institutionalised for the larger benefit 

of all Malaysians; with an impressive range of nutritious consumer products 

catered to strengthen nutritional levels and fight against non-communicable 

diseases such as stunting, obesity and micronutrient deficiencies in children. 

 

On People, DLMI workforce continues to be the catalyst of why Dutch Lady 

products are well-received by Malaysian consumers of all ages and has been 

instrumental in the company’s growth. In 2021, a year blighted by lockdowns and 

uncertainty, intense work was done by the management to ensure the safety and 

mental well-being of DLMI employees during the pandemic.  

 

While on Performance, “Our robust topline growth in 2021 also demonstrates 

the sustainable strength of our brands to meet the high standards of consumer 

demand,” Ramjeet said, adding DLMI continues to focus on a high-performance 

culture to raise productivity in every facet of operations”.  

 

DLMI is also cognisant of the fact that the Potential of the local market is bright; 

this is why the company is building a RM400 million, state-of-the-art 

manufacturing facility in Bandar Enstek, Negeri Sembilan to cater to its expansion 

plans in the country.  

 

“The new Smart Factory will be Industry 4.0-compliant and will help spur a strong 

lighthouse impact for other related industries to benefit from and help expand the 

local business ecosystem,” Ramjeet added.  

  

“As a major successful dairy manufacturer, sustainability concerns make up a 

large component of the business to ensure safe, high-quality and affordable 

nutrition is freely accessible to Malaysians while Nourishing Our Planet and People 

in Every Stage of Life. This ‘Grass to Glass’ philosophy is the bedrock of DLMI’s  
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sustainability roadmap underlying four objectives - nourishing Malaysians with 

better nutrition, driving sustainable initiatives at the farm level, ensuring better  

balance with a smaller carbon footprint and post-consumption efforts,” Ramjeet 

said.    

 

“We are proud of our team for working purposefully; tirelessly distributing quality 

Dutch Lady products to all parts of the country and supporting the Government’s 

national health agenda to achieve better health and nutritional status for all 

Malaysians. We are grateful for the trust of our shareholders and support of the 

Rakyat of Malaysia. We look forward to continue nourishing the nation with our 

trusted dairy products,” Ramjeet concluded.  

 
 
About Dutch Lady Milk Industries Berhad  
Incorporated in 1963, Dutch Lady Milk Industries Berhad (DLMI) is a leading dairy company in Malaysia. It is 
owned by one of the largest dairy cooperative companies in the world, Royal FrieslandCampina NV, a Dutch 
multinational dairy company. Dutch Lady Malaysia was the first milk company to be listed on Bursa Malaysia in 
1968, and the first to introduce Formulated Milk Powder for Children in Malaysia in 1988.  
 
Dutch Lady Milk Industries Berhad, awarded as the Company of the Year 2014 by The Edge Billion Ringgit Club, 
manufactures and sells a wide range of quality dairy products for the home and export market, with all products 
enjoying a strong following in brands like Dutch Lady and Friso Gold. Through a unique collaboration between 
FrieslandCampina and four international research teams/universities, we initiated the South East Asian Nutrition 
Surveys (SEANUTS) study in 2009, involving four countries – Malaysia, Indonesia, Vietnam and Thailand. 
SEANUTS is the largest and most extensive nutrition and health study ever done in South-East Asia, wherein 
16,744 children up to 12 years old were surveyed over a four-year period. More information can be found at 
www.dutchlady.com.my. 
 
 
 
About Royal FrieslandCampina 
FrieslandCampina is one of the largest dairy companies in the world with a cooperative tradition going back 150 

years. The company processes the milk from dairy farms into a wide range of dairy products and ingredients. 
This way Royal FrieslandCampina provides hundreds of millions of people throughout the world with valuable 
nutrients from milk. Royal FrieslandCampina N.V. is fully owned by Zuivelcoöperatie FrieslandCampina U.A., 
with 15,703 dairy farmers in the Netherlands, Belgium, and Germany as members. Through the cooperative, 
these member dairy farmers own and supervise the company. Together with member dairy farmers, 
FrieslandCampina manages the entire production chain: from grass to glass. 
 
FrieslandCampina provides consumers with dairy products, such as milk, yoghurt, condensed milk, dairy-
based beverages, cheese, butter, quark, and cream. The dairy company supplies specific nutrition to specific 
consumer groups, such as children, the elderly, and sportspeople. Professional customers, such as bakers, 
pastry chefs, chocolate confectioners, chefs, and caterers can rely on FrieslandCampina for a broad product 
range, including creams, butters, desserts, and fillings. In addition, the company supplies high-quality 
ingredients to international food producers and pharmaceutical companies. 
 
FrieslandCampina has branches in 32 countries and exports to more than 100 countries worldwide. At year-
end 2021, FrieslandCampina employed an average of 22,961 workers (FTEs). For additional information, 
please visit our website: www.frieslandcampina.com. 
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Issued by Dutch Lady Milk Industries Berhad 
 
Muhammad Abdul Hadi Abdullah 
Corporate Affairs Director 
Tel: 012-376 6497  Email: hadi.abdullah@frieslandcampina.com 
 
Meera Selvaratnam 
Communications Manager 
Tel: 012-911 0733              Email: meera.selvaratnam@frieslandcampina.com  
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